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Specializing in Small Businesses and Individuals

Recharge Web Design

200 East Lincoln Avenue

Altoona, Pa 16601

(814) 946-0205

www.RechargeWebDesign.com
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Founded in 2003, Recharge Web Design offers a new perspective to the art of Internet web site design. Our company doesn't try to confuse you with dazzling special effects or technical information. As a matter of fact, we make a conscious effort to enlighten our clients as much as possible. We want to give clients the pros and cons of every strategy they use in creating their web site.  Our company also believes in a client-provider relationship. We not only want to provide services for a particular project but we want to continue that relationship afterwards. We are far from "Internet Mercenaries".

Residing in Altoona, Pennsylvania, Recharge Web Design believes in a "home town" approach to assisting the community with their Internet needs. How can a company who sits in a compound, miles away from any sign of "normal life" understand the needs of those who operate within it? Furthermore, we've found that a cultural barrier typically exists when larger companies attempt to work with smaller ones. They just don't operate in the same way.

About the Principal

The Chief Executive Officer of Recharge Web Design is Don "Dutch" Brennan. Dutch began programming during the rise of the Personal Computer around 1987. At age 13, he not only looked to his trusty Commodore 64 for entertainment, but realizing its full potential, he would strive to make it useful in day-to-day life. Upon graduation from high school, Dutch enrolled at the University of Pittsburgh at Johnstown. "They had the reputation of being the most ruthless computer college in the area. I wanted to learn, not ‘slide through the cracks’."
In his first serious position, Dutch held the role of Systems Analyst/Webmaster of the Westsylvania Heritage Corporation. His responsibilities in the company stretched from every day office support to the project management, design, and maintenance of a large, corporate-sized web site. His passion, however, remained in the development of smaller web sites. When asked why this was so, he replied, "Smaller companies are the ones who need me the most. They need someone who is in it for the community, not for the dollar."
Services

· Web site design & development 

Our years of experience allow us to design sites that are both aesthetically pleasing and intuitive.  Too many web sites suffer from either a lack of creativity or a lack of intuitive direction.  Recharge Web Design works hard to bridge this gap so web surfers can “experience” the site as they easily navigate through it.  The final product results in a pleasing web site that anyone will visit.

· Efficient and affordable solutions 

· Customizable solutions that fit specific needs

· Knowledge about the solutions provided

· Web site consultation

Our strong belief in supporting the community results in our need to help wherever possible.  As a result, we offer consultation to businesses that do not have a technical department, are only planning for a future web site or are not well versed in the standard practices of the Internet.  These services range from consultation meetings to more in-depth services.

· Specialization in small to medium-sized businesses and individuals

· Personal, one-on-one consultation

· An honest, down to earth, method of serving clients

· Project Management

 Web Site Benefits 
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“Open 24 Hours”

The purpose of radio, television, and newspaper ads is to cause customers to either call or visit a business.  Many businesses have 9 to 5 or even 9 to 9 hours.  If a customer sees an ad during these times, everything works out properly.  If a customer happens see an ad outside these times, a problem quickly surfaces. Will they remember to call or visit later?   When ads include a web address (such as www.RechargeWebDesign.com), customers can easily walk over to their computer and interact with the business in seconds – regardless of whether the business is open or not!  This not only keeps them from forgetting about the ad but also gives the company an opportunity to introduce themselves in the privacy of the customers home.

· “Work smarter, not harder”

Spending hours a week answering the same questions can tire even the most resilient businessman.  To make matters worse and after spending twenty minutes or more answering questions, the response of  “I’ll think about it” can create a sour demeanor, which may affect the businessman’s interaction with other customers.  By referring customers to a web site, the business allows the customer to answer many of the common questions at their own convenience. 

· “Bang for your Buck”

Gambling tens to hundreds of dollars on radio, newspaper, or television ads can be frustrating.  It’s not a secret that each forum lacks some sort of edge.  Radio and newspaper lack significant visuals, newspaper and television lack interaction, and radio and television lack the ability to let a customer learn at their own pace.  Sure, a business can use all these forms of advertisement concurrently, but at what cost?  When a business has a web site, the need to advertise in every media decreases drastically because of the Internet’s ability to offer all the benefits of traditional advertising – for pennies on the dollar.  A web site can consist of hundreds of photos depicting examples of services, products, or even satisfied clients.  A web site can also include in-depth information describing not only services and products offered, but also information about the business itself, giving customers a sense of “meeting” the business.  In addition, customers can explore at their own pace.
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Cost Considerations

· Number of Pages
Each of the pages within a web site requires time to build.  Because of this, the more pages included in the web site, the more hours spent.

· Development Schedule
For most people, working within the scope of a normal business day fits the time they have to create their web site.  Others require a more rigorous schedule.  To allow for this, we have “after hours” rates for weekends, nights, and holidays.

· Complexity of Images
The key to any web site is creating harmony between the graphics and the information.  To do this, graphics are created and manipulated to ensure that each “fits” the page.  Since the levels of graphics manipulation vary in effort, so does the cost.

· Complexity of Layout
Quite simply, some web sites are designed in a more complex way than others.  Some web sites paste information onto a page, similar to how a newspaper would, while others blend their information with graphics to create a more interactive experience.  The more complex a site, the more time and cost to build.

· Complexity of Components
Many components can be added to a web site to either save long-term cost or enhance the appearance of the site.  Databases allow novice computer users to update information on a web site. Businesses also commonly use different forms of animation.  Animation can come in the form of simple “hover-overs” (www.UTAFF.org), while others can get more elaborate by using Flash ™

(www.TusseyLandscaping.com).  Both are used to add creativity to a web site.

Web Design Rates

When Recharge Web Design develops a web site, the customer decides on the preferred payment plan.  While some companies prefer to have a fixed rate, other companies prefer to do business by the hour.  Fixed rate quotes tend be strict and often require amendments to the contract for a change order.  Hourly rates offer both flexibility to “change course” in midstream and the benefit of paying for the actual hours spent on the project.  Recharge Web Design offers whichever method the customer prefers.  Both fixed prices and estimates are based on the “project rate” of $35/hour.

* Note: The “project rate” is the rate used within the scope of a contract.  “On demand”, “After hours”, and Consultation/Demonstration rates are also available.

Operational Fees

Domain Name Registration
(ex. www.RechargeWebDesign.com)




$15/year

Monthly Reports, Site Observation, & Hosting






$15/month 

Site Updates

(provided at the “project rate” if the site is maintained by Recharge Web Design)

$35/hour

Monthly Retainer
(Reserves a specific amount of time for updates each week or month.)


$35/hour, billed monthly 

* Note: Whereas most updates are on a first-come first-served basis, purchasing a “Monthly Retainer” guarantees available time on a given day of the month or week.  Clients who either have regular updates or tend to move quickly in decision-making most benefit from this service.
�





�





�





United Trade Association 


for Fly Fishing�www.UTAFF.org


�The United Trade Association for Fly Fishing was interested in creating a site that could not only serve as a solution to the difficulties that the industry faces but also capture the beauty of the sport.  To do this, we made sure to include several areas that the organization could use to link in additional documents and materials.  Additionally, we chose black as a background to give the site more of a “movie feel”.  This really highlighted the images provided by UTAFF’s official photographers, Barry and Cathy Beck.





Time: 1 month        Pages: 10       Cost: $1000
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Paper, Pencils and Portraits �HYPERLINK "http://www.paperpencilsportraits.com/"��


www.PaperPencilsPortraits.com�


�P3 is a local portrait company.  They offer custom portraiture of all types and sizes.  With the current economy, P3 wanted a cost-effective way to showcase their work and inspire people to consider portraiture over traditional photography in their homes.





Time: 2 weeks      Pages: 7           Cost: $750
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Television





Cost: $100+


Per: Day


Size: 30 Seconds








Newspaper





Cost: $25 - $35


Per: Day


Size: 1 inch








Radio





Cost: $80 - $100


Per: Day


Size: 30 Seconds





Internet Web Sites





Cost: $15


Per: Month


Size: 5 or More Pages
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Mom’s House


www.MomsHouse.org�


Mom’s House needed a web site that would better define who they were.  Initially, they purchased a web site from another vendor, which appeared to be more corporate in nature.  Mom’s House wanted to establish a presence on the web that would soothe their clients and focus on the element of “caring”, above anything else.  To create this, we worked with soft colors and a more motherly feel.  The outcome was a site that would encourage new mothers and fathers to take part in the services that Mom’s House offers and better equip them for the road ahead.





Time: 4 months     Pages: 32      Cost: $7000
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